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Synopsis:

One of the most common words in business today, “integrity” 

has come to mean ethical behavior, keeping one’s promise 

and doing what’s right. As admirable as these definitions are, 

they don’t come close to revealing the deeper meaning — and 

power — of integrity as a business concept. Integrity has three 

crucial dimensions, each of which needs to be operationalized 

as part of a company’s brand strategy, if leaders are to going to 

turn the corporate brand into a dynamic performance asset.

From the library of The Identity Circle — Insights and ideas 
about leading, managing and living through the lens of identity. 
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